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We are delighted to  
invite you to join us in 2026! 

ANNUAL MEETING SPONSORSHIP
ASOPRS symposia are powerful concentrations of oculofacial plastic 
and reconstructive surgeons offering our industry partners excellent 
opportunities to build relationships, network, collaborate, and educate. 

Spring Scientific Symposium 
Hilton Sedona at Bell Rock, Sedona, Arizona 
The Society’s members-only meeting is designed to be family-friendly 
and intimate. Networking opportunities extend beyond the tradeshow 
environment and include social events and recreational activities, 
which exhibitors are invited to purchase tickets.

Fall Scientific Symposium  
Hyatt Regency, New Orleans, Louisiana
This two-day symposium is a venerable tradition which precedes 
the American Academy of Ophthalmology’s Annual Meeting and 
attracts up to 800 members and non-members alike. Sponsorship 
opportunities include attendee lunch, refreshment breaks, and the 
YASOPRS luncheon, see page 9 for details. Product Theaters, designed 
to help you showcase your products/services directly to our audiences, 
are a popular opportunity — sign up early to secure your spot!

Support opportunities are designed to suit all budgets. Please contact 
us if you have ideas not listed in this prospectus.

It would be a great pleasure to welcome you as a supporter of ASOPRS 
and we look forward to seeing you in Sedona and New Orleans!
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SPRING MEETING EXHIBITOR INFORMATION 

•	 Preliminary Program will be here, once available.

•	 Audience: Member oculofacial plastic and reconstructive 
surgeons, and Fellows-in-Training in ASOPRS-approved fellowships.

•	 Ample networking opportunities: Exhibiting hours, recreational 
activities, and social events including Welcome Reception and 
Annual Banquet (exhibitors are invited to purchase tickets).

•	 Half-day General Sessions Friday – Sunday.

ATTENDANCE HISTORY
Year Location Attendance

2025 Napa, California 234

2024 Sea Island, Georgia 176

2023 Québec City, Canada 210
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PRELIMINARY SCHEDULE
Thursday, June 11
Exhibitor Set-Up  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                       TBD
Welcome Reception . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                                6 pm 
(Exhibitors may purchase tickets on page 5)

Friday, June 12
NETWORKING:  
Lunch in Exhibit Hall  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                              12–1 pm
PM Refreshment Break in Exhibit Hall . . . . . . . . . . . . . . . . . . .                   TBD (30 minutes) 

Saturday, June 13
NETWORKING:  
Breakfast in Exhibit Hall . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                        6:45–8 am
AM Refreshment Break in Exhibit Hall  . . . . . . . . . . . . . . . . . .                  TBD (30 minutes) 
Annual Banquet and New Member Inductions . . . . . . . . . . . . . . . . .                 6:30 pm 
(Exhibitors may purchase tickets on page 5)

Sunday, June 14
NETWORKING:  
Breakfast in Exhibit Hall . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                        6:45–8 am
AM Refreshment Break in Exhibit Hall  . . . . . . . . . . . . . . . . . .                  TBD (30 minutes)
Exhibit Tear Down . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                             after break

EXHIBIT PACKAGE INCLUDES 
6' draped and skirted table, two chairs, and two representative badges 
(breakfasts and breaks included). Pipe and drape are not used.

Registered exhibitor representatives (maximum of four per company) 
are welcome to observe the General Session.

EXHIBIT SPACE IS LIMITED
Exhibits are assigned on a first come, first served basis and must be 
paid in full to be confirmed.

2026 SPRING SCIENTIFIC SYMPOSIUM

https://asoprs.memberclicks.net/members-only-spring-symposium


•	 Preliminary Program will be here, once available. 

•	 The 2026 ASOPRS Fall Scientific Symposium precedes 
the American Academy of Ophthalmology (AAO)’s 
Annual Meeting.

•	 Audience: member oculofacial plastic and reconstructive 
surgeons, general ophthalmologists, otolaryngologists, 
head and neck surgeons, facial plastic surgeons, 
dermatologic surgeons, and students and residents 
in Ophthalmology.

•	 Academics/Private Practice: Of the 2025 Fall Meeting 
evaluation respondents, 51% were in Private Practice, 28% 
were in Academics, and 21% were in a combination of both.

ATTENDANCE HISTORY

Year Location Attendance

2025 Orlando, Florida 755

2024 Chicago, Illinois 769

2023 San Francisco, California 752
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PRELIMINARY SCHEDULE
Wednesday, October 7
Exhibitor Set-Up  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                              afternoon TBD

Thursday, October 8
NETWORKING:  
Breakfast in Exhibit Hall  . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                          6:45–8 am
AM Refreshment Break in Exhibit Hall  . . . . . . . . . . . . . . . . . . . . .                     TBD (30 minutes)
PM Refreshment Break in Exhibit Hall . . . . . . . . . . . . . . . . . . . . . .                      TBD (30 minutes)

Friday, October 9
NETWORKING:  
Breakfast in Exhibit Hall . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                           6:45–8 am
AM Refreshment Break in Exhibit Hall  . . . . . . . . . . . . . . . . . . . . .                     TBD (30 minutes)
PM Refreshment Break in Exhibit Hall  . . . . . . . . . . . . . . . . . . . . .                     TBD (30 minutes)
Exhibit Tear Down . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .                                            after PM break

Select your own exhibit location! Click here 
to view the Exhibit Hall diagram (available in 
March 2026) and email your top three preferences 
to amandamacrina@asoprs.org. Upon receipt of 
payment, your exhibit location will be confirmed.

EXHIBIT PACKAGE INCLUDES 
8' x 10' space with a 8' backwall and 3' side drape, 6' skirted 
table, two chairs, wastebasket, and two representative 
badges (breakfasts and breaks included; lunch not included). 
Registered exhibitor representatives (maximum of four per 
company) are welcome to observe the General Session.

EXHIBIT SPACE IS LIMITED
Exhibits are assigned on a first come, first served basis and must be 
paid in full to be confirmed.

FALL MEETING EXHIBITOR INFORMATION

57th ANNUAL FALL SCIENTIFIC SYMPOSIUM

https://asoprs.memberclicks.net/fall-scientific-symposium


EXHIBIT PAYMENT  
(payment must accompany application form)

  Check (US funds and payable to ASOPRS)      

  Check No.    

Send checks to 1041 Grand Avenue #132, St. Paul, MN 55105

Credit card payments accepted online only. 

To clear this form, please click here.  

Click Here to  
Register OnlineASOPRS 2026 APPLICATION FOR EXHIBIT SPACE
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TOTAL  $  

EXHIBIT SPACE OPTIONSSOLD OUT Company Name (as it will appear in the program) 
Contact Name    Address  

City/State/Zip    Phone   

Email   

EXHIBIT PLACEMENT PREFERENCES

SPRING MEETING: I do NOT want my booth next to 

FALL MEETING: �Select your own exhibit location! Click HERE to view the Exhibit Hall diagram and email your top three preferences to amandamacrina@asoprs.org. 
Upon receipt of payment, your exhibit location will be confirmed. 

Description of Product/Service, to be included in Program Book. Send your description to amandamacrina@asoprs.org. Descriptions may not include hyperlinks. If you do not 
submit a description, only your company name will appear in the Program Book.

Badges: Two representative badges are included with the booth. Two additional badges may be purchased, for a maximum of four badges per booth. Badges included and 
purchased with the booth are for staff who will represent the company in the exhibit hall. Representatives may observe educational sessions but not add to the sessions in any 
way (i.e. asking questions).  
Spring Meeting Only: List names of representatives as they will appear on name badges (limit four representatives per booth):

1. Included     Email  

2. Included     Email  

3. Additional Representative  $600     Email  

4. Additional Representative  $600     Email  
The letter of agreement on page 6 becomes binding between the Exhibitor, its agents or employees, and ASOPRS upon signing this application below.  Exhibitor agrees to abide by all policies outlined herein 
and to all conditions under which the exhibit area is leased to the Society. No prior or present agreements or representations shall be binding upon the parties unless included in this Agreement. No modification 
or change in this Agreement shall be valid or binding upon the parties unless in writing and executed by the parties intended to be bound by it.

Authorized Signature     Date  

*ASOPRS does not guarantee “away from/next to” 
requests. Please see Rules and Regulations.

SPRING FALL

SPRING/FALL PACKAGE

By April 28, 2026 

 Exhibits @ $3,400 each	 $  
After April 28, 2026 

 Exhibits @ $3,900 each	 $  
Welcome Reception ticket (maximum of 4) 

 @ $200 each	 $   
Annual Banquet ticket (maximum of 4) 

 @ $300 each	 $   

Additional representatives (maximum of 2) 

 @ $600 each	 $  

By August 12, 2026 

 Exhibits @ $4,500 each	 $  
After August 12, 2026 

 Exhibits @ $5,000 each	 $  
Additional representatives (maximum of 2) 

 @ $600 each	 $  

Special rate only available before April 28, 2026.
Exhibit at both symposia — a $250 savings! 

 Exhibits @ $7,650 each	 $  

https://asoprs.memberclicks.net/symposia-exhibitors-and-sponsors
https://asoprs.memberclicks.net/symposia-exhibitors-and-sponsors


1. 	 Contract: The following policies become binding upon acceptance of this letter of agreement between 
the applicant (Exhibiting Company) and its employees and the American Society of Ophthalmic Plastic 
and Reconstructive Surgery (ASOPRS), the show sponsor.

2.	 Exhibit Space Description: Spring Meeting packages include one 6’ table, two chairs, and two 
representative badges. Fall Meeting package includes an 8’x 10’ space with one backwall and side 
drape, a 6’ table, two chairs, a wastebasket and two representative badges. Two additional Exhibitor 
representative badges may be purchased (for a total of four representatives maximum). No walls, 
partitions, signs, or decorations may be erected which will interfere with the general “down the aisle” 
view or with other exhibits. If additional space is needed for display purposes, additional fees will apply. 
All additional charges incurred including, but not limited to, electrical or internet services, shipping, and 
security fees are at Exhibitor’s expense.

3.	 Badges: Two representative badges are included with the booth. Two additional badges may be 
purchased, for a maximum of four badges per booth. Payments for additional badges are non-
refundable. Badges included and purchased with the booth are for staff who will represent the company 
in the exhibit hall. Representatives may observe educational sessions but not add to the sessions in 
any way (i.e. asking questions). Exhibitor fees include the breakfasts and refreshment breaks for two 
representatives. Lunch is not provided. Tickets must be purchased for social events.

4.	 Space Assignment: Exhibit locations will be assigned at the sole discretion of show management. 
Placement will be made based on receipt of payment in full, order in which applications were received, 
electrical needs and, if possible, separation of direct competitors. ASOPRS reserves the right to rearrange 
the floor plan without prior approval from Exhibitor when necessary.

5.	 Adherence to Schedule: No move-ins or move-outs will be permitted outside of the schedule. In the 
event that ASOPRS incurs additional expenses as a result of Exhibitor’s failure to adhere to the move-in/
move-out schedule, Exhibitor agrees to reimburse ASOPRS for any such additional expenses. It is required 
that exhibits be staffed during the posted networking hours. Exhibit Hall networking hours are subject to 
modification prior to the Symposium to adapt to necessary changes in Symposium session times.

6. 	 Exhibit Hours and Disclaimer: This agreement is for the rental of the exhibit space only. ASOPRS has 
not made and does not make any warranty of representation whatsoever, either expressed or implied, 
including, but not limited to (1) level of attendance at the Symposium, (2) number of meeting attendees 
who will visit the exhibits, or (3) whether any exhibit will be seen by persons having the authority to 
procure or commit to procure products or services being exhibited. Please see pages 3-4 for preliminary 
Attendee/Exhibitor Networking times. 

7. 	 Unoccupied Space: ASOPRS reserves the right, should any rented exhibits remain unoccupied after the 
first hour of the show’s opening, to occupy the space.

8. 	 Payments and Refunds: The total amount for exhibit space is due with the Application. APPLICATIONS WILL 
NOT BE REVIEWED/CONSIDERED AND SPACE WILL NOT BE RESERVED UNTIL PAYMENT HAS BEEN RECEIVED. 

9. 	 Cancellations: In the event the Exhibitor cancels an agreement, ASOPRS must be notified in writing for 
refunds to be issued. There will be a $250 administration fee assessed for all cancellations. No refunds will 
be issued after April 28, 2026 for the Spring Scientific Symposium or August 12, 2026 for the Fall Scientific 
Symposium. In the event ASOPRS cancels the Spring or Fall Scientific Symposium for any reason and 
moves to a virtual platform, Exhibitor will have the opportunity to participate in a virtual exhibit hall or 
receive a full refund.

10. 	 Food Service: ASOPRS reserves the right to provide food and beverage service during certain 	
hours in the exhibit area.

11. 	 Noisy and Obnoxious Equipment: The Society reserves the right to restrict exhibits that may be 
objectionable or to order the removal of any portion of an exhibit which, in the judgment of the Society, is 
detrimental to or distracts from the general order of the exhibits.

12. 	 Music: Exhibitor agrees to license music if used in their Exhibit.

13.	 Security: Security for exhibits and Exhibitor property will be provided during the hours the Exhibit Hall is 
officially closed. Any additional security outside of these hours is at the sole discretion of the Exhibiting 
Company and the Exhibiting Company shall not hold the Society, its employees, agents, officers, directors 
or hotel liable for any loss, theft, or damages.

Exhibitor Letter of Agreement
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14.	 Fire and Safety Regulations: In order to comply with local fire ordinance requirements, all decorative 
material must be flame resistant. No volatile or flammable fluids, substances or materials of any nature 
prohibited by city fire regulations or insurance carriers may be used in any exhibit. All local regulations 
will be strictly enforced and the Exhibitor assumes all responsibility for compliance with such regulations. 
Fire hose cabinets and fire exits must be left accessible and in full view at all times.

15.	 Indemnification and Limitation of Liability: Exhibitor shall assume responsibility for damage to the Hotel 
and shall indemnify and hold harmless ASOPRS, its employees, agents, officers, and directors and the 
Hotel for all liability ensuing from any cause whatsoever, including accidents or injuries to Exhibitor, its 
agents or employees. Exhibitor assumes full responsibility for any accident, injury or property damage to 
any person viewing its exhibit where such accident, injury or property damages is caused by negligence 
of Exhibitor, agents or employees. All exhibit materials, equipment, and property of any kind that may  
be on licensed premises of the Hotel shall be the sole risk of the Exhibitor. In the event that Exhibitor’s 
property is stolen, lost, destroyed or damaged, no part of such loss or damage is to be charged to or 
borne by ASOPRS or the Hotel. In addition, Exhibitor acknowledges that ASOPRS and the Hotel do not 
maintain insurance covering Exhibitor’s property and that it is the sole responsibility of Exhibitor to 
obtain business interruption and property damage insurance covering such losses by Exhibitor. Proof of 
insurance must be submitted with space agreement. Reasonable care should be exercised to protect 
all exhibits.

16.	 Exhibitor Appointed Contractors (Fall Meeting exhibitors): The Exhibit Hall decorator prohibits 
exhibitors from utilizing their own contractor (‘EAC’) for non-exclusive services unless the exhibitor 
delivers to ASOPRS at least thirty (30) days prior to the Event move-in date: (i) a written statement setting 
forth the identity and intended use of the EAC, (ii) certificates of insurance with evidence of workers’ 
compensation insurance in the minimum amount required by state law; evidence of commercial 
general liability insurance, in a minimum amount of one million dollars ($1,000,000) covering all 
operations; and automobile liability insurance in a minimum amount of one million dollars ($1,000,000) 
covering all owned, hired, and non-owned vehicles. The policies for commercial general liability and 
automobile liability shall name ASOPRS, Hyatt, and Freeman as additional insureds for the ASOPRS 2026 
Fall Scientific Symposium.

17.	 Damage to Property: Exhibitors are liable for any damage caused to the building, floor, walls, columns, 
or to standard exhibit equipment, or to other Exhibitors’ property. Exhibitors must not apply paint, lacquer, 
adhesive, tape, Velcro, or any other coating to building, columns, floors, or to standard exhibit equipment.

18. 	 Legal Compliance: Exhibitor will comply with all applicable tax, customs, public safety, fire, and health 
laws, mandates, and regulations in connection with the Event.

19. 	 Use of Exhibit Space: No Exhibitor shall assign, sublet, or share exhibit space.

20. 	 Attendee List Terms: Use of the list is for 30 days pre and 30 days post the ASOPRS Annual Meeting 
for which the list is obtained. The list must only be used to provide attendees with information on the 
products or services of the organization that receives the list. Attendees are required to opt in to be 
included on the list. Click here for more details. 

21. 	 Code of Conduct: Exhibitor shall adhere to the ASOPRS Code of Conduct and  
Anti-Harassment Policy. 

22.	 Giveaways: Exhibitors may distribute modest, professional giveaways of nominal value (generally under 
$25). Items should be educational or practical (e.g., pens, notepads, tote bags, hand sanitizer) and 
branded appropriately. Cash, gift cards, luxury items, alcohol, and personal electronics are prohibited. 
Restricting giveaways to modest, practical items ensures compliance, fairness, professionalism, and trust 
in the scientific mission of the meeting. Raffles are permitted if open to all attendees and conducted 
transparently at the booth.

23.	 Lead Retrieval: Lead retrieval will be available for purchase for the Fall Meeting. Exhibitors may only scan 
badges of attendees who explicitly consent (verbally or by presenting their badge). Lead data must 
be handled in accordance with relevant data protection laws (e.g., GDPR, HIPAA, or CCPA, if applicable). 
Collected leads may only be used to follow up on symposium-related discussions. Attendees must not 
be pressured to scan their badge in exchange for giveaways, food, or seating. Lead retrieval should only 
occur within the exhibitor’s booth or sponsored session area.

Click Here to  
Register Online

https://asoprs.memberclicks.net/assets/docs/ASOPRS%20Attendee%20List%20Terms.pdf
https://asoprs.memberclicks.net/assets/docs/ASOPRS_Code_of_Conduct_Anti_Harrassment_Policy.pdf
https://asoprs.memberclicks.net/assets/docs/ASOPRS_Code_of_Conduct_Anti_Harrassment_Policy.pdf
https://asoprs.memberclicks.net/symposia-exhibitors-and-sponsors


SPRING MEETING SPONSORSHIP OPPORTUNITIES
The ASOPRS Spring Meeting offers a variety of signature sponsorship opportunities. Sponsorship is acknowledged in the digital program, 
onsite signage, and the ASOPRS website (platinum and gold). These opportunities are available on a first-come, first-served basis. 
ASOPRS and Sponsor agree that these events are NOT considered part of the CME activity (2026 ASOPRS Spring Scientific Symposium). 
The events will take place separately from the CME activity and will not be concurrent with any educational session.

Support opportunities are designed to suit all budgets. Please contact us if you have ideas not listed in this prospectus. Contact 
Amanda Macrina, Meeting Manager, at amandamacrina@asoprs.org or 651-600-9569 for more information.

PLATINUM SPONSOR 
$16,500 
1 available

Networking Event:  
Annual Banquet and  

New Member Inductions

This traditional closing social event will be held at the Hilton Sedona on Saturday, June 13 and will feature 
entertainment and dinner. Our new member induction ceremony is held at the banquet.
Sponsor benefits:
•	 Acknowledgment in onsite signage, digital program, and website
•	 4 complimentary banquet tickets
•	 Pre- and post-attendee lists; attendees must opt in to be included (see Attendee List Terms)

GOLD SPONSOR 
$11,000 
1 available

Networking Event:  
Welcome Reception

The Welcome Reception is the traditional kickoff to the meeting and the first opportunity for members to 
connect. Held on Thursday, June 11 at the Hilton Sedona and featuring moderate reception fare.
Sponsor benefits:
•	 Acknowledgment in onsite signage, digital program, and website
•	 4 complimentary reception tickets
•	 Pre- and post-attendee lists; attendees must opt in to be included (see Attendee List Terms)

BRONZE SPONSOR 
$6,000 
2 available

Refreshment Break  
in the Exhibit Hall

Be the exclusive sponsor of the Friday afternoon or Saturday morning break in the Exhibit Hall. 
Sponsor benefits:
•	 Acknowledgment in onsite signage and digital program
•	 Pre- and post-attendee lists; attendees must opt in to be included (see Attendee List Terms)

BRONZE SPONSOR 
$6,000 
1 available

Networking Event:  
Golf Tournament

The Golf Tournament will be held on Saturday, June 13 at the Sedona Golf Resort.
Sponsor benefits:
•	 Acknowledgment in onsite signage and digital program
•	 2 complimentary golf registrations
•	 Pre- and post-attendee lists; attendees must opt in to be included (see Attendee List Terms)
•	 The opportunity to develop a branded “giveaway” (at your discretion) to distribute to golfers

2026 SPRING SCIENTIFIC SYMPOSIUM
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SPRING PROMOTIONAL PRODUCT THEATER OR  
3RD PARTY SATELLITE CME SYMPOSIUM OPPORTUNITIES
Lunch Event  
1 available, seating for 30-40 attendees

$12,000* Product Theaters are forums to promote your products or services 
directly to meeting attendees.

Third Party Satellite CME Symposia are educational events developed 
and controlled by a third-party ACCME-accredited provider.

*Fee does not include audiovisual or meals; you are responsible for ordering audiovisual equipment, labor, and meals. Attendees are not otherwise 
provided with lunch.

Product theaters and Third Party Satellite CME Symposia are separate from ASOPRS’ CME-accredited program and all aspects of the event/program 
are developed and controlled by you.

ASOPRS will approve all promotional messages, etc. to ensure separation from the CME program is evident and attendees know ASOPRS in no way 
endorses, sponsors, plans or controls the event.

Please contact Amanda Macrina, Meeting Manager, at amandamacrina@asoprs.org or 651-600-9569 for more information.

SPRING MEETING – OTHER OPPORTUNITIES
Contact Amanda Macrina at amandamacrina@asoprs.org for more information. 

Advisory Board/Other Meeting	 $7,500 fee to ASOPRS 

Key Cards	 $6,000 fee to ASOPRS plus hotel fees 

Door Drops	 $6,000 fee to ASOPRS plus hotel fees

Signage in Foyer or Exhibit Hall Entrance	 $6,000 fee to ASOPRS plus signage printing fees

2026 SPRING SCIENTIFIC SYMPOSIUM



The ASOPRS Fall Meeting offers a variety of signature sponsorship opportunities. Sponsorship is acknowledged in the digital program, onsite signage, 
and the ASOPRS website (platinum and gold). These opportunities are available on a first-come, first-served basis. ASOPRS and Sponsor agree that 
these events are NOT considered part of the CME activity (2026 ASOPRS Fall Scientific Symposium). The events will take place separately from the CME 
activity and will not be concurrent with any educational session.

Support opportunities are designed to suit all budgets. Please contact us if you have ideas not listed in this prospectus. Contact Amanda Macrina, 
Meeting Manager, at amandamacrina@asoprs.org or 651-600-9569 for more information.

PLATINUM 
SPONSOR 
$16,500 
1 available

Networking Event:  
ASOPRS Reception

Held onsite after the Thursday, October 8 scientific session concludes, this networking reception allows attendees to 
connect outside of the educational sessions. Your sponsorship helps make it a memorable event..
Sponsorship benefits:
•	 Acknowledgment in onsite signage, digital program, and website
•	 4 reception tickets
•	 Pre- and post-attendee lists; attendees must opt in to be included (see Attendee List Terms)

GOLD SPONSOR 
$11,000 
1 available

YASOPRS  
Educational Lunch 

(non-CME)

Sponsor the annual luncheon organized by the Young ASOPRS (YASOPRS) group. This event, typically attended by over 
150 attendees, is geared toward member-physicians with less than 8 years in practice but open to all attendees. 
Sponsorship benefits:
•	 Acknowledgment in onsite signage (outside room) and digital program
•	 Pre- and post-attendee lists; attendees must opt in to be included (see Attendee List Terms)

GOLD SPONSOR 
$11,000 
1 available

YASOPRS Round Tables 
(non-CME)

Sponsor the annual round tables organized by the Young ASOPRS (YASOPRS) group. This event, typically attended by 
over 150 attendees, is geared toward member-physicians with less than 8 years in practice but open to all attendees. 
Sponsorship benefits:
•	 Acknowledgment in onsite signage (outside room) and digital program
•	 Pre- and post-attendee lists; attendees must opt in to be included (see Attendee List Terms)

SILVER 
SPONSOR 
$8,500 
2 available

Attendee Lunch Be the exclusive sponsor of Thursday or Friday’s general attendee lunch. Product Theaters and YASOPRS and SASOPRS 
lunch events are concurrent. (Note: Support of the lunch break is separate from a Product Theater; no presentation to 
be given by the sponsor.)
Sponsorship benefits:
•	 Acknowledgment in onsite signage (in lunch area) and digital program
•	 Pre- and post-attendee lists; attendees must opt in to be included (see Attendee List Terms)

BRONZE 
SPONSOR 
$6,000 
4 available

Refreshment Break 
in the Exhibit Hall 

Be the exclusive sponsor of one of the four breaks in the Exhibit Hall.  
Sponsorship benefits:
•	 Acknowledgment in onsite signage and digital program
•	 Pre- and post-attendee lists; attendees must opt in to be included (see Attendee List Terms)
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FALL MEETING SPONSORSHIP OPPORTUNITIES

57th ANNUAL FALL SCIENTIFIC SYMPOSIUM

https://asoprs.memberclicks.net/assets/docs/ASOPRS%20Attendee%20List%20Terms.pdf
https://asoprs.memberclicks.net/assets/docs/ASOPRS%20Attendee%20List%20Terms.pdf
https://asoprs.memberclicks.net/assets/docs/ASOPRS%20Attendee%20List%20Terms.pdf
https://asoprs.memberclicks.net/assets/docs/ASOPRS%20Attendee%20List%20Terms.pdf
https://asoprs.memberclicks.net/assets/docs/ASOPRS%20Attendee%20List%20Terms.pdf


Mini Lunch Event — Thursday and Friday
Seating for 30 attendees

$15,000*
Product Theaters are forums to promote your products or services 
directly to meeting attendees.

Third Party Satellite CME Symposia are educational events developed 
and controlled by a third-party ACCME-accredited provider.

Lunch Event — Thursday and Friday
Seating for 150 attendees

$45,000*
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Product theaters and Third-Party Satellite CME Symposia are separate from ASOPRS’ 
CME-accredited program and all aspects of the event/program are developed and 
controlled by you.

ASOPRS will approve all promotional messages, etc. to ensure separation from the CME 
program is evident and attendees know ASOPRS in no way endorses, sponsors, plans or 
controls the event.

Fee includes attendee lunches and a basic audiovisual package (screen, projector, 
microphones, technical support). Company is responsible for additional audiovisual fees. 

These events are concurrent with other Product Theaters, Third Party Satellite CME 
Symposia, YASOPRS/SASOPRS lunch events, and a general attendee lunch.

Please contact Amanda Macrina, Meeting Manager, at amandamacrina@asoprs.org or 
651-600-9569 for more information.

FALL MEETING PROMOTIONAL PRODUCT THEATER OR  
3RD PARTY SATELLITE CME SYMPOSIUM OPPORTUNITIES

57th ANNUAL FALL SCIENTIFIC SYMPOSIUM

FALL MEETING – OTHER OPPORTUNITIES
Contact Amanda Macrina at amandamacrina@asoprs.org for more information. 

Advisory Board/Other Meeting	 $10,000 fee to ASOPRS 

Signage in Foyer or Exhibit Hall Entrance 	 $7,500 fee to ASOPRS plus signage printing fees

Key Cards	 $7,500 fee to ASOPRS plus hotel fees 

Door Drops	 $7,500 fee to ASOPRS plus hotel fees



The American Society of Ophthalmic Plastic and Reconstructive Surgery Standard 
Terms, Conditions, Purposes/Educational Grants From Commercial Sources

1.	 Definitions: As used herein, the following terms shall have the following 
meanings: “ASOPRS” — the American Society of Ophthalmic Plastic and 
Reconstructive Surgery; “CME” — continuing medical education; “Commercial 
Source” — any non-accredited commercial organization granting funds or other 
support to the accredited sponsor for CME activities at the ASOPRS Spring and/or 
Fall Scientific Symposium, by a commercial source to the accredited sponsor in 
support of CME.

2.	 Responsibility: ASOPRS is responsible for the content, quality, and scientific 
integrity of the Spring and Fall Scientific Symposia and therefore must ensure 
that the activities of the Symposia are free of commercial bias. ASOPRS has the 
sole responsibility for controlling the planning, content, and execution of the 
Scientific Symposia.

3.	 Marketing: Only ASOPRS may disseminate information about the Scientific 
Symposia to the medical community. No commercial promotional materials 
shall be displayed or distributed in the same room before, during, or after the 
Scientific Symposia.

4.	 Exhibits: The placement of an exhibit is not a condition for support of the 
Scientific Symposia.

5.	 Meeting Attendance: Representatives of commercial supporters may attend 
the educational sessions of the Scientific Symposia as observers but may not 
engage in sales activities.

6.	 Management of Grants from Commercial Sources: The ultimate decision 
regarding funding arrangements for the Scientific Symposium are the 
responsibility of ASOPRS. Funds from a commercial source must be paid 
directly to ASOPRS. All support associated with the Scientific Symposia must be 
given with the full knowledge and approval of ASOPRS. No other funds from a 
commercial source shall be paid to the Scientific Symposium Director or other 
officer of ASOPRS, faculty, staff, or others involved with the Scientific Symposia. 
Funds will be used in direct support of the program expenses.  ASOPRS will not 
use funds from commercial sources to pay travel, lodging, registration fees, 
honoraria, or personal expenses for attendees.

7.	 Acknowledgement: Commercial support will be acknowledged in the digital 
meeting program without the use of the supporter’s logo. Reference will not be 
made to specific products.

8.	 Reconciliation: Following the Scientific Symposia, upon request, ASOPRS will 
report to each commercial supporter information concerning the expenditure of 
funds each has provided. Likewise, each commercial supporter should report to 
ASOPRS, upon request, information concerning their expenditures in support of 
the Scientific Symposium.

9.	 Commercially Supported Social Events: Commercially supported social events 
will not compete with or take precedence over the educational aspects of 
the Symposia.

10.	 Disclosure: ASOPRS requires anyone in control of educational content to disclose 
financial relationships with ACCME-defined ineligible companies, and those 
disclosures are subject to a relevant financial relationship mitigation process. 
All relevant financial relationships are disclosed to participants prior to the 
Symposia in meeting materials.

Agreement: I have read and will abide by the terms and conditions outlined above.

Company Name   

Contact Name 

Authorized Signature   Date 

ASOPRS Authorized Signature   Date 

Support type 

Support amount 

To clear this form, please click here.  

Sponsor Terms and Conditions
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Symposia Program Book Ads
Increase your exposure with an advertisement in the Spring  
and Fall Digital Programs.

Spring Meeting Advertisements Due: April 28, 2026.

Fall Meeting Advertisements Due: August 12, 2026.

Online Program Advertising Rates (Digital publication as PDF only)
	 Location	 Spring	 Fall

	 Inside Front Cover (Page 2)	 $3,000	 $4,000

	 Full Page	 $2,000	 $3,000

Advertisement specifications.

Podcast Advertising Rate (1 episode) – $2,500

ASOPRS chooses from list of upcoming planned episodes.

PODCAST SPONSOR BENEFITS
•	 Professional voice-over sponsorship mentions during intro 

and outro of the episodes sponsored: 15–30 seconds (roughly 
40–85 words)

•	 Sponsor writes script (to be reviewed by ASOPRS)

•	 Recognition of sponsor by name in the podcast’s episode 
descriptions (in all platforms the podcast is offered)

•	 Recognition of sponsor, with logo, in the link to the podcast on 
the ASOPRS website

Podcast Sponsorship Opportunity Summary

Increase your exposure with an advertisement in the Spring  
and/or Fall Program.

Spring Meeting Advertisements Due: April 1, 2025.

Fall Meeting Advertisements Due: August 19, 2025.

Online Program Advertising Rates (Digital publication as PDF only)
	 Location	 Spring	 Fall

	 Inside Front Cover (Page 2)	  $3,000	  $4,000

	 Full Page	  $2,500	  $3,500

Advertisement specifications.

NEW! Advertise on the ASOPRS Website
Ad appears on all public pages (Career Center excluded) just 
below the search bar (see below). On smaller screens, ad will 
move down below page content.

Only one ad displays per page.

Ads are not exclusive and will rotate and refresh as users navigate 
around the ASOPRS website.

Ads link to the advertiser’s website with click-throughs tracked.

Ad size: Displays as 380 x 380 ppi. Image sent to ASOPRS can be 
higher resolution, but must be square.

Ad format: JPG or PNG

Ad Rates
	 6 months – $7,000

	 12 months – $13,000

AD 
APPEARS 

HERE

ADVERTISEMENT OPPORTUNITIES

To sign up to advertise or learn more, contact Amanda Macrina at amandamacrina@asoprs.org or 651-600-9569. 12

Sponsor  
The Oculofacial  
Podcast (TOP)!

https://asoprs.memberclicks.net/assets/Meetings/exhibits/ASOPRS_Ad_Specs_digital.pdf
https://asoprs.memberclicks.net/assets/Meetings/sponsors/Oculofacial%20Podcast%20Sponsor%20Opportunity%20Summary.pdf


A Special Thank You to our 2025 Spring and Fall Exhibitors and Sponsors
Acclaro Medical
Allergan, an AbbVie Company
Amgen
argenx
Benign Essential Blepharospasm 

Research Foundation
BioTissue
Cellviva
Designs for Vision, Inc.
Dr. Fuji / ACIGI
Eyecare Partners
FCI Ophthalmics
Galderma
Genentech
Graves’ Disease & Thyroid Foundation

Gunther Weiss Scientific Glassblowing Co., INC.
Immunovant, Inc.
Integrated Orbital Implants, Inc.
JEDMED
Kedrion Biopharma
Lasering USA
Leon Global Group
LidLift Goggle
Marina Medical
Matrix Surgical USA
MedResults
MyAdvice
Newmedical Technology, Inc.
Nordic Pharma
OMIC - Ophthalmic Mutual Insurance Company

Poriferous LLC
Q-Optics
Quest Medical, Inc
REVANCE
Sling Therapeutics, Inc.
Soniquence
TED Community Organization
TheraMed Equipment
Thrive Health IV
Thyroscope
Tourlamine Bio
Tulip Medical
Viridian Therapeutics
Virtual Field

2027 SAVE TH E DATES
58TH ANNUAL FALL SCIENTIFIC SYMPOSIUM

November 11-12, 2027
Caesars, Las Vegas, Nevada

American Society of Ophthalmic
Plastic and Reconstructive Surgery

2027 SPRING SCIENTIFIC SYMPOSIUM 
May 20-23, 2027
Charleston Place, Charleston, South Carolina
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